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30-50 U)

nsfmdeningiiuuaznisaassimuigns Amdeningiuinunsdunidlanuluiiesiy
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lﬁun' né:elh:'nﬁu (wsgUidusondde) . Organic tnuminayulwssonddsua:wedooganenndawy biv miigunw
Sogd Sood B souriufnssuraunawgumMwluRuf
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‘ 2 @ Usuauqadld
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n:nunsau uast msﬂoanummuu

auiumstdonuua:mssudd

1 nouamuln Saqiomw Kyudeuld é
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3.1 aguianssunsaniuau

nsafinanulasens Tudsudssana we. 2566 ausaazunisaiiuauaufanssy
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M1319% 3.1 aguianssunmsaiiunulul 2569

e Fuil nanssu F18%aid3uAINTIN
1 1.8, 2569 N3ETIMALIATIZVVOYA ARZEATIUT
naudmune
2 114, 2569 nsAnLaanIngAu ANZEATIUY WaziunY
ARYNTIUNTIINAGY
AN YUY
3 N.A.- 8.A. 2569  NTNARBINRIUIERAS ANZEATIUULA AN
TAANIYUYULALLNBATNT
4 n.A. - .. ANTTUMINRIUILUTUALDE ANZEATUIY WaziuNY
2569 UssuasnElan ARIENITUNITIINNGY
RGAVARL G
5 a.a. - n.o. NANTTUMINARBINAIALAZNT  AMZAALTLIY aUBNNgY
2569 duafunsviesiondeguam e mRauu wagdsyane
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HANAA/NATNS iy Ui 1 LI
1. $S1nueuiilssumsanemonanu/imelulad AL 20 26
2. dnnumaluladiidnemen (esdau/melulad) 509 3 15309 3 1309
3. SAnensianansamenenau 3l auls Ay 3 3
4. SewavaruianelavedFuuinig Sovay > 80% > 80%
5. Srnudiharud/meluladildsululdussToviads AL 10 10
6. gammamwgﬁaﬁ YIARTUIINNTFNTIUlATINNS UM 300,000 300,000
7.8u 9 (Fege Saungunuasns/Aaviayueud nau 1 nay 1 nqu
Wawle)
meffainunansiidisalasinislufanssuiaun
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2. | wnamivnins Jude 15 | wguunivs Instulnanag
3. | weangInns Yudelden 16 | u9atgFuiumn wanegassal
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2.2.1 AANTTUNITIRLUATNAUINEAS UINFUNNWAULUY
n1sdsIkarinszideyanguidinuiy senuuukaraIl Ui utayanIufednIs
WYANTIUNTUTIAMIMTEUAMN Uazdayanisaunmvasnguilmunenan (nguievinu ey

30-50 9)

% '(‘3 nausSngunIw
. LA
i D o
Plant-based

ﬁ@ nunsmEu

Soaonounnaosanasvy

intvidonoKkIsIWaFUNIW

@onowmsAdnudmsTnsuIms
dhenadh uas>anausinsssusia

aulvokisoINWs Sandauriovdiu
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nsiauuiguduinnssuauaimiises waulueauinisiseanigldde "World

Grow Organic Café & Wellness Experience” 1l old1dui uvi a5 anazliuinisviead ol

AU U WUTIVIYUTY

N159ANANTIU Workshop Laznaaainain Innanssu Wellness Tourism Workshop 11
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Tuiun dndndandusuuidanaassdvteuniuslnawazinvionien ieuanwuulssiiiuuag
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13319 Storytelling kagn13na1nAdvia Seuseusassn a1enennuUssleyives
na7IMAVLaYIIREIEnILLUIAA BCG Economy  simuiasiUaldiutemisdeanseauladl

WaUsenduiusHandusLazRaNIsuNITVoLNgIguNToAY



16
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Tunrseiuaulasenistuda 2 nadusavealasanis inldnanananauasnadnsnig
ARUIUYBIATINTG T51eazBenlSauisuiusdirnunglun1saiuausandlIfnds1en1sa

AU
NANEA/HATNS Vel Ui 1 HAN1S
aiiueu
1. $rnupuildunisaenenny/malulad AU 20 20
2. dnnumeluladiianenen (esdnud/malulad) 503 3 1309 3
3. SnuAneInsiannsaneven L la UL A 3 3
4. ovavaruiianelavessSuusnig Jeway > 80% > 80%
5. S1ugthanud/mealuladitlasululiuseToviase AU 10 10
6. quja?’i’Wl’NLﬁ‘i’bﬁﬁﬁ]ﬁﬁ]zLﬁﬂﬁu‘\]’mmiﬁ’uﬁuiﬂ‘iﬂﬂ’ﬁ UM 300,000 300,000
7.8 9 (Fhegs Srunungununsns/Aamiaguyud g 1 ngu 1 ngu
Wounle)
HAAWSNIIANTUNNS

HaaNsNITALTIUN1NIAAINERnTUl LBUNAR

1. W maneyadInaAsegniasetvaddasanis (MuuNu)
PNMsivUaiiad mngyarmaaTegiaiiinunnsadulasin1s ey

U 1 et - w.e. 2569): 300,000 UW
YN 2 (.. 2570): 600,000 UM
UN 3 (w.A. 2571): 1,000,000 U

2. 7gldgnuAnvainguisanaguvu (Baseline Income)
1elaLALRdsy 35,000 UIn/deu (420,000 U1n/D)
selanayulnsaulia Anadeiniu 20,000A @AWY UIM/RBY

selianayulnsulssy Anadewiiiu 15,000 @88y vIv/Afeu

3. NIAUIUYAAINILATEFAIAIANITARINAINTINNTVIDUNYUTIFUAN (WTP

Analysis)

MNMsUsTInararuduRIeAMadaeifusinaguaTedenansulasal
U = ¥ ¥ dl

Asysudleudnysdumsanulng iy 142.86 um / au

A1YANANTIH Workshop DIY 1afe 190.18 um / Ay

[
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AwAnINIViBaLiBnsIn (Wwal + Workshop + 819115 1 30) Lade 406.25 vw / Ay

Uszanamsseldlvdisinfuiud (Economic Value Scenarios):

Mﬁﬂ@uéu’?&miimyﬂﬂmﬂ "World Grow Organic Café & Wellness Experience" Aausu
nvieafisanuuszanans

N3iig1u (Base Case - tinvieaiiien 50 au/dou 3o 600 Aw/A)

5718lAaNUANLNDTI = 600 AU * 406.25 UM = 243,750 Un/A

Fowmfuseldifuannisdmnenandne axdsualiyadmansugiosslunms
U 2 ussaeulming 600,000 U leeeeauysel

nsdliule (Growth Case - tinviosdien 100 AwAfou e 1,200 Au/d)

s18lAanuANNDTIU = 1,200 * 406.25 U = 487,500 U/A

Sormselinnmsnenaniasimlfaulnsdiuuuuazvesiin szduindeuyaina
wiswgiaTmdng ivanedil 3 911,000,000 U Idauueay

3.2 NaNIENU

1%
@

mssfiulassnsneliiAnnansenuilidoulosiunsimuingsiamiaguou visludy
MsifiuyarmineIns MIwandnenmIeandn waznsdsaiunsandugsiafaids
Awuandon Tasanansnduunaanszvusenitu 3 fu fdl

3.2.1 NANTENUAULATYTND

Trssmsteasislemalunisfiugaalfuinandanninnens Tnedndetniduuay

a

mf\]msmwmmLﬂumammwmwﬂﬂamulwmﬁumw mﬂmmmﬂuwuwmﬂqumﬂﬁuﬂiviwu
ﬁwmmﬁmsJLLavamnstwiumswwmLﬂumamm%Lsuawmsuammm UBNING NSWAILNLUSUS
U339A0090 LLazmiL%auT,mmﬁGmmsmﬂuﬁaﬂﬁums‘maqmsm%aqsumw gevauvenalanianis
nsnaauaradtauImeanisaieseldandandadmeiuazuing suduiugiuddalunis

gNTEAUANYAINNIUATEFNIVINGUIE NN YU VY

3.2.2 NANTENUAUEIAY

lassnsduasumsiseuiuazimunfnenmyesandnngaiariagusuniunsidiusiu
Tunszuaumsiaundnsas fausnisdadeningiu nsmnaewwdn MsfmuIussasus 1
uisnmaaoman dwaliaudnienuiuesyunedlunisdniugsiafiasounquuiniy
vty madouloaszminaguyy fuilan dhvieaiion uazaazgandulassnis nolin
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nIzuIuNsLanaguigusLagn1Tas1eATeNANTINEe naenduduaTuANATENn
WNefumMsvslapemsieaunniavanAvamnensluguvy

=0

3.2.3 NaNTENUAUAIINGDN

Tasimsdaasunisléinnivaninunsduniduazninensluiuilyifinseloviuag
a1y mugiunsimuiussaiusiiadaianisannanszvusedanindes wuamneianan
PrgadrsmnunseninlunslininensedeAuaaznisdniugsiafidanuiuiay suse
Aaundeu il lusvezdelumsdaaiunisanvondsainnszuiunsadn msthianumdeld
ndvunldusglon waznsannisldussadausinatadn iolinsdndunumuuuifa BCG i
arudauLandugUssauungstu

TassnsreliiAanansgnuilidenlesfuiainuiasugia diau wazdawandon nanie
nsuiyadminensuazsanfusitisaiislemamarasugia nsildiusaulunszuiumswmmn
Peduaiafnenmuazeudiudengsiamiayue vaziinsliinghunuasduniduay
mMemilsisussyfusinduinsedaindentisrangiuvesnsdiiiugsfivedsiuiiaveu B
\ussduszneudfguesmsimungsfivaunmysmilianansaidulsldegvaunauazdaiu
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- Caw. EPHIST]
fanssu s1en1sAlddne
(v )
ANDITNANTTY 4,800.00
ANLATDINULALDINNTING 4,800.00
1. MIRAIUIGATIUYIIMNTHUNNUAZLATOIAY R — 14,400.00
aqu‘lwsﬁ»aﬁ%’u (Healthy Meal Set & Herbal ) ‘
. ANYTUNVULLVINTNY 5,000.00
Drink)
ATaglunisaliufiangsy 4,000.00
AN LANWALINAR T TS UL 32,000.00
ANDIINANaTY 4,800.00
ANLATDINULATDIMNTIN 4,800.00
2. PANuUULATARINUTIYneisnYlan (Eco FPBULNLAVENNS 14,400.00
Packaging Design) ANETUNIRULLANNNY 5,000.00
ArTanlunisalivianssy 4,000.00
AT UNNIDBNLUVUTIUT / 281N / A51AUA 10,000.00
ANDIMNTNANTTU 4,800.00
ANLATDINULATDIMNTIN 4,800.00
3. InnanssudasSuguanuaznisvioaiionds AIRDULNWIVEINT / YLUBITIYNINTINFVAN 14,400.00
=) v . I !
t38U3 (Wellness Tourism Workshop) ANYIUNTURUL LAY 5,000.00
mTangunsaiianssy 6,000.00
ANNLUUITRNINTTULAT HRUST U FUUS IR 5,000.00
AmnnanFaUseundunus 16,000.00
1 % @ =3 3
AdunRRILLazaLama / Buled / seuy
o o & v o ¢ ' A 8.000.00
4. IpviFeusErdunusLazdawm1ean1sAan . ,000.
lawanaoulay
L4 . . .
oaulay (Digital Marketing & Awareness) —
ANAUNLAEAEY IR 5,000.00
niandFuUie 11,100.00
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unil 4
Jaymuazguassa

mssdulassnsiauilunagsiaguduinnssuguamidsemsiagsviosiioanuy
peATIFEULUIAMATYERY BCG vesngaiamAauvu Liad 1nsd eedunin vihiu Tuszosdi 1
(W71 2569) wiazUszaunadnITlun SNALINGN S9N 1TAVANAULUY (WU lAayulnsma
ndet i AULAHI39gENE) N139ENLUULLTUR UTTafasidinm wasn1maaestihiesianssy
MsviofienTaquaIn usanmsianiunazyssifiunadaonudym guassa uazdedndiads
UFtRnT Ssemnsaianduangiiudeasuuasteiausuurdmiunmssnseiulasanislusyes
sioly il
4.1 Ugyvuazguassa

MnmsasiuiiuariinnesinssuumehousuAviamisgusy aunsaagudyua
guassauuseaniu 5 Aundn laun

1. FUNEAANTILAZNITUIATFIUTINIAYE

JadiadtunIImaaeazeign1siiuiny ndndudiuduniliayulnsavaindiey
TutsnsimungassuuuuLagMsvaaomatn Swiansinvanuaitaueveuieduiauas
savfluszaunsndndiuiuuin srudsdndudemageueignisiuine) wazn1sussiiiu
umspuaLUaeafsIIsisBLioun s e dvdegadugunuy

2. MMUVTTAUINLAZAUNUNINITRY

FUNUUTIAUITININge UsTYAasiigesaansldnisiinim usezneulanduuidn
AiswgAa BCG uarinlan uidsdduyunisdamdndenisgudedsluuiinuton Sniedadd
Frsdnfvivngandiedesiuamutiusagaimiunsouosusunild

anunfeudulassainadiuny nguiavAadivinnsmuinduunsnandean
ATOUAGY TIATTMORY UINIU UTTaT0NeT wazAvuds vlinstirunsasLaE TR
WAy Seliazvioumnuanansalunsyilsiuiiass

3. AUTBUUUTMTIANISUAENTEUIUNSUSURNY

MAALUURNUNINTFIU (SOP) NTeuIun1swUsiy AuAGIduA wazn1sdansingau
Suvdiafaninurdiuyana wngiedunsunmsufifnuinesgiu linisaunmamaudl
uazUnaimgiudsesdauinlddin uazsesiuseunsnanvidesutinvieadieangulvalfen

4. unsnankaznNIeaeanguidiving

youlmMInAasmaIndin ulfezldiunaneusuiirannnisiaianssunnasnises us
nquinnaeudsinegluuay andoyaifadfisituaudilaie arundaladne uay
Snsnstesrnnnguiuilnanainuans sz
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Fomeaulatdiliiduuds msdoansdessrndndn (Storytelling) wazn1sviimain
Advtaiadusudy shlvimssufvesvsudlussduglimadsfnegiamenduiiunsndiiud

5. frumsvieaifisauaznsUImsianisuInig

sUsuulUsunsuusnsdalaidaian Msdnfanssu Wellness Tourism Workshop €4l
sULuvasaiises 1nseazfenlassaiieadidaiau wnsgiuduneunisliuinng ua
Wsunamiesideulesiuiedotisvienfisnneusnegaduszuy

4.2 Yoaguuazdoiauaunue

dielhAnanuseLieswazdiilunsianiaviagusy Gad Tnsd eesunia widu g
M58 "FURUUFSAEuN IMYLTUAINLLIMNG BCG' Anzdiillunuiidaauauuslunis
siiunudmiuszozdaly @7 2 - wa. 2570) il

1. TOLAUBLULAUNITNAIUINA A TILAZUINTF I

TuarSUToIASEIU AL uNIINAdeUMeIEN1siusnw (Shelf-life Testing)
ATITIATIZHENSLATUING UarEUvDIUTOMNMST AN UTINGRLAYHAN ST (51 B8., KT,
vido OTOP) Wieifinmnundefeuazenszdivaumgesmsmieseduniiden
fiungnsuazmUANAuAT: Savhansumspunsnatutuasayulnsifioannuiiuulsues
savfuanilodusialuusiarsounsnan

2. ToLAURLULAUTEUUUTMIIANSHaLLUWagSAa (BMO)

Javidile SOP uazsruuAGadum Waungilon1sufiAnuunsgu (SOP) Tu
nIrUILNTIHAR N133nTaingAudund uasmsdansaiendudn dWeliaudnynaurihauum
fulauazAuaunInEuA LAY

3. Birveilassadiamnanisiiuegradussuy

AHuNITIATIERRUNU-fls (Cost-Benefit Analysis) ATUINAAANIIU WagTAvIILAL
5579 (Business Model Canvas: BMC) fidadausglsfimnudnau ilewndounnumiongnissom
aamu (VO) vissvengsuwuuwisulydgunmlueuinn

3. folauonuzsuMIIaIALAE TR BT sguAIm

YeHaNTIAemaInLEan Wauintesleussiliungnssuduilaafatuanmile
PeuarnIted Tudsnsvenedemisnsredmingludsiudngunin Al wasunanedy
E-Commerce

ynsEAUAINTINNTTIDNABUTaauaIw (Wellness Route) $arilusunsuviosfisdds
aunmiidneandeaden svaznm uazmmufininafitaiau wieutiaaedetisausiuie
fufuszneunsviesiilen Tsausy waznguinumsnsludminiBese Weileulsadumisadion
AUNIMNWUUDIATIY
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4. YOLEUBDLULAIUNISUTELIUNANTENU BCG havAUEIEY

a

fatuaddTadudunndeudasmas: ms%’wﬁwﬁa%ﬁhmﬂugﬂﬁiiu WU Usuunsan
Ygrnarain Uunanisiivesdeainnszuiunisuussunduanlduselevid (Zero Waste) uag
mafiuiuivgninnsduvidvessumy Weaziiouaudnianunsouifnasygia BCG I
pE197RLaY
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AMANUIN
AMANUIN N NANIINAADILAZBAUTIUNANITNAADY

1. Wan1meaas (Results)

msUszifiunnufianelauaznsiuinaunimnisuinmsvesdumesioniisndeguam
Tassmsiaulinagsfaguduinnssuauaimidsoisuas nsvionfeluuuesdsumeLLIAn
AsugAa BCG Anduntsifiusunuteyaninngudietedliuinssiuiuisdu 43 510 1ng
asUnansinssideyanivatifoendu 3 dw laud deyaladudiuyana nanisuszdununin
NSUSNIS 6 AU Lagnan1sIATIEYAMdlagne (Willingness to Pay)

1.1 Yeyatadudiuunnavesinouwuuasuny

MNMTAeTgiteyailuresimeuluvasuaNdILIL 43 318 wuigltuinsdning
Ju onevdls 64.29% s09a%nAD WAy 32.14% waz LGBTQ+ 1 3.57% ondwaulngilu
UniSew/dnAnyn 60.71% Usenauandiwaiudd 17.86% U151¥n1s/nuinausyiamving 14.29%
LaEaNIeNTU 7.14%

dmiuinguszasdndnlunisidumsnyieaiion nuindusu 1 fe ileiFouiuinnssy
uavaslng 78.57% sosasnfe LilesiuAanssa Workshop/audintn 14.29% uaziitesinseu
WazALATHEUNN 7.14%

1.2 namsuszidiupnuiianalanan1ssuiamnmnIsusNIg 6 A

nsUseliusyaumnuianalaldinaiussanmuan 5 seeu (5 = maﬁqﬂ, 4 =30, 3 =
Ununan, 2 = tee, 1 = tesfian) nedvundisseduaziuuadslunwanumang il

4.21 - 5.00 maneds mnufawelasesiu anndige

3.41 - 4.20 Mghe ANUTNB1ITEAY 1N

2.61 - 3.40 nedls ANuAisnelasEay Urunans

1.81 - 2.60 nugds ANUTeNelaTEIU o

1.00 - 1.80 vnedie mnuiianelasesiu Ueeiign
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AUNTUTLIUANNINAITUINS Azuuy | drudoaiuy FEAUAL | DU
pal WMz (S.D.) INTGID

fudl 1 medeusu msuImsdnnis 4.14 0.69 ly 6

uazAssuEAMEAIN

fufl 2 psdmmSiazsie 4.29 0.63 1Nl 2

AuEngaILayULng

fudl 3 uinnssuuayHanioel 4.20 0.58 aly 5

auulysifloquam

fudl ¢ Aanssuviesilswaznss 4.34 0.54 uﬂﬂﬁq@ 1

GV

Fufl 5 UssBIMIA MskieuAaY ua | 4.29 0.58 1niign 2

QUFGNEGEEHGRRRIY

Uil 6 81913 Lﬂ%ﬁuqmmw ks 4.26 0.61 uﬂﬂﬁq@ 4

AusuaNdseviula

AMNFIYNAU (Overall 30 $18019) 4.25 0.54 mﬂﬁqﬂ -

PNANTINNTUTTIUNT 6 i dlFuinsianuianelalunmsiueglusydu uniign

(Fnade = 4.25, S.D. = 0.54) lngrunilavuuuiadeaaianfe muil 4 AANTIUviBUNEILaZNITH

d1uTiu (Aafie = 4.34, S.0. = 0.54) 99A9UAB PN 2 BIARIINIHAYNITHBAUNANEAIY

ayulng (Aediy = 4.29, SD. = 0.63) WAz ATUN 5 UTTEINIA NITHBUARIE LATNITANETY

aunAm (Fiade = 4.29, S.D. = 0.58)

51882198AN15U52IEUS19TDIUNANTIIAU

AU 1: NISABUSU NISUSUITIANTT KATEIDIUILANUFLAIN (ALRAEVINAU = 4.14,

S.D. = 0.69 — EAUNIN)

1.1 miéf@u%’uLmﬂﬁﬁﬁayjaLﬁaqé\’u%ﬂLﬁmﬂwﬁﬁmmLi‘]uﬁmaaLLazﬁJuﬁam%w (ALRAY

= 4.46, S.D. = 0.69 GNNTigM)
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1.2 wnuidumaviouilen (Route Map) waziheuanmaiinnudoiau wlade
(Aads= 4.18, S.D. = 0.72 (170)

1.3 PsayIAkaYANAY AN IWaraAUIMIKDY (A1iafe = 4.21, SD. =
0.83 (mmﬁqm)

1.4 fimsmsinunarudasafouazihedouruvasnsislugasiieg daau Anade =
3.93,S.D. = 0.81 (1)

1.5 mwazmnlunsinfsdssinemnuaznindmiuggiegriedieanisguativy:
Aade = 3.93, SD. = 0.86 (uN)

il 2 sedmuaznisaeRUIIBEEYUlNS (Aadl = 4.29, SD. = 0.63 —
syiuInian)

2.1 anuasulnsianuvainvats iiala uazldfunsguasgradusadeu Auede =
4.43, S.D. = 0.69 (UNlgn)

2.2 thenrwuazdoyaauulng (u iy nznes dmgatelas) farudnouuayl
Uselowtd Aade = 3.89, S.D. = 0.88 (11n)

2.3 Anons/fivaianudeary wazarunsadienenssdnnudnidaygilnelaa
AadY = 4.61, SD. = 0.63 GNNTign

2.4 ”Lé’%’ummilﬁmh“umiaq%’ﬂﬂw%’wmmﬁsimwmazﬁamﬂé’au Aade = 4.39, SD.
=0.74 (mwﬁ'qm)

2.5 theuavdomnumnelumuayulnss i ladeuazyuliiany dnade = 4.07,
S.D. = 0.87 (W)

fuil 3 uinnssuuasnAnsauatayulwsitaguaiw (Aedewintu 4.20, SD. = 0.58
— F¥AUNN)

3.1 Maiaustuneuuazimaluladnisulszlaulnsiianuinaula Anads = 4.11,
S.D. = 0.79 (wn)

3.2 nanSusayulnsiunss aunwd uazundefio (ISO/GMP) Aade = 4.36, SD.
= 0.62 (mm?iajm)

3.3 mﬁmﬁmsﬁﬁmmﬁ'myjamLLaza%'Né“mé’ﬂwaimmimL@'uaﬂ'wﬁmwu ANRAY = 4.11,

S.D. = 0.79 (11n)
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3.4 AuvaInNviaekarANUNSauvesduA/eshnayulnsiiudndiviig  Avade
= 4.14,S.D. = 0.76 (11n)

3.5 SiAAuAkasNanduIANLINEANRUAMNAIN ANREY = 4.29, S.D. = 0.66 (1N

frudi 4 Aanssuvieafisauaznisfidausay (Aade = 4.34, S.D. = 0.54 — SzduLN
G)

4.1 pruunaulanasauaInatevesianssurieaiisInasnidunie anady = 4.25,
S.D. = 0.65 (niigm)

4.2 Anssudalenmalyiinvienilenlfasiloufifase (Hands-on Experience) Aade =
4.50, S.D. = 0.64 (1Ntgn)

4.3 ﬁa]ﬂﬁum%mLLazmiL'%'aug”qzﬁ{]cyzgwlmﬁmwmimﬁamazLsi’fﬂadw ALade = 4.36,
S.D. = 0.78 (3nign)

4.4 syoznaildlundargiufanssudanumunzay lissSuauAuly dede = 4.29,
S.D. = 0.66 (NniigM)

4.5 fanssuadennumdnmaunasnszaunisiseuslalusg e ALaaY = 4.32, S.D. =
0.72 (mmﬁq@)

&udt 5 UsTBINIA NISHaUAANY UaZNSEAEINGUNIN (ALade = 4.29, S.D. = 0.58
— sefusniian)

5.1 ussemelagseuinulouasy S5 wavid erenisHeunateinle Aade -
4.39, S.D. = 0.69 (3n¥ign)

5.2 Manssudsuaunaguan (W aunsuida/lenznaiuds) dreliraunaiulaats

ANady = 4.11, S.D. = 0.74 (31A)

5.3 MIIAINNUNLYDULEITENINITITUYIRLALNTABATUAVN MDA Aade

4.21,SD. = 0.69 (3nFign)

Y

5.4 ANALDIALALAT ANUBIUSIMATEUILALEIUSTIUYIR  ANRAY = 4.36, S.D.

0.62 (1n7ign)
5.5 vihwidnlasundeneuaznaslandulyainnmsvirfanssuludiul Anadie = 4.36,

S.D. = 0.68 (U nWgn)
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Fudl 6 813 LATRIANEUAM waznmIINANNYsEITUTR (dede = 4.26, SD. -
0.61 — s¥SULNTIEN)

6.1 saTAuazANNAnl vt veIe1MsuATIAS BsRNay ulnsIlogunn A1ede = 4.11,
S.D. = 0.83 (wn)

6.2 mythayulwsuazTngAuviesduandszendldluyonsisediniaule Aade =
4.25, S.D. = 0.65 (UNign)

6.3 UssNALazANuusTIDsURLTiTUUsEMUE IS Alade = 4.36, SD. = 0.73
(mnﬁqm)

6.4 iuaznugidunmoniisndaguamilitudieuvdoauidn diade = 4.21, SD.
=0.74 (mnﬁqm)

6.5 anufimelalunmsmdonindrldvimadumaiendisndsquami Aade =
4.36, S.D. = 0.68 (3n¥ign)

1.3 nan15aszianuinlagng (Willingness to Pay)
N381599ANUTIUADERTIAUSATUALTIAUANINANINTTUNWLNE AL MS ULdUNI

1 ‘ﬂl a Y ‘;’
ViounynTaaunn asunalanail:

TS/ Wi Punaidaion | Sunudpeu | Jevay

WL (519) (%)

1. 9psAsssuiduudu/samfanssy (e | ldiAu 100 um 18 42.86
Au) 101 - 200 v 18 42.86
201 - 300 um 6 14.28

2. AYARINTIU Workshop vie&Easiawt DIY | 151 - 300 um 23 53.57
(GRREREEF) TaitAn 150 um 20 46.43
3, yiAuiinnaviondiensan (W + TaiAu 350 v 20 46.43
Aanssu + ems/asesnu 1 i) 351 - 500 U 20 46.43
501 - 800 un 3 7.14
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2. aaUsenan1snnaad (Discussion)

nansUsEfiuAnAMNIUINSLayMIMAansthIssdume Lo ndeaunm Jamha
yuwu Vad 1nsf eosunia vhiy asveuliiiufennudisalumsenseiuiufiuagsdnfost
YUBUMELUIAN BCG Economy tneanunsaaiuseuszinudidylanad;
2.1 udIuazAUEN39v8slATINNS (Core Strengths)
n3nensyARaLAENTTUIUM S suiuuLildus dennmsussiiuilifuazuuuiads

gengaluninsiy laun Inens/divudanudediny wavainsaaenenssnaiuigiidya

U

=]

Ingléfd (Aiede = 4.61) aenndesiuazuuulude AanssudalenmalyinvionioaldasileUua
934 (Hands-on Experience) (fiade = 4.50) wanslisuingaudsddnuesysmufionisieven
9IAANIHIUUTEAUNTRINSS (Experiential Tourism) Tngldyaansluriesdiuifinudsagy
93slunsdoansiiessn (Storytelling)

N13018NOAAMAIUTIEINIALAZAVANILBIATIN  AIUAINTIULATUTIEINABUAANY
(Aade = 4.29) ansaaiensiuiiBeuanldesnadmay dnvieafienddndounatouaslisunds
mendslanduld (Auade = 4.36) Tsdudumnuniouvesiiuilunsehundsusuddy
"World Grow Organic Café & Wellness Experience"

AUAMLAZINATT LY IAR SusuianTsy Unvieudenlreulindaluiessuuas
A meNanSusiayulng (Anade = 4.36) waziuiisamaudndeumnzautuaunn
(Aiade = 4.29) FadunainanmsihuinnssuemnsuarannsgIuuUsTUBuYSuUssgnaldiu
fmgRundretirifuuariegane

2.2 Usuiiudidaslasuniswaiunsasan (Key Opportunities for Improvement)
miU%JUUE\‘i?{aLLﬁ%ﬂﬂSﬂﬁ?ﬂJiﬂgﬂlWi (Signage & Interpretation) NaAMFUTELAUNUIN
$18m15 Theawuazdeyaayulng (Aede = 3.89) waz Ursuazdennuvanesiudlade
(Auede = 4.07) flnzuuuadesinindeduy Tufuesdmnug asvieuinlassairsthonnuiidaly
fufdspeminiaula awdilasn wiensdusundsiiliaznnsenisen Swmsiaunte
domnumneguuuulyel (du nsld QR Code 1@oulesifle n3e Infographic agUassnaamis

1AYuIN19)
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lasaseiugiu eseanndng uazanuvaonsdiy Ya51en1s 11nsNsinwIAulaendy

(Anedy = 3.93) uay ANNAEAINA M ULEI0Y/HRainsguaiiiay (Anade = 3.93) aglusysiu

Y Y

1 o v

Usuusaiiald iesanntinvienilondsquaimnguaseuniinazgiotgfosniaidunisdayasi
swiEsy 518U wartheifioumiuvasafofidnaunaondumg

mshiausmaluladmsuussUnazmaiinsndnuwal: dosions wmealuladnisuussy
ayulng (Aade = 4.11) uay Msadsndnvailaneiu (Aede = 4.11) aansafwuinisdn
uans (Exhibition Zone) Wiftudumaunsingnmand 1wy n1sadn vienszuauniawdauiandae
terfisyarns3uiidauianssy (Perceived Value) vesfuslng

2.3 %’atauau,u:Lﬁ?janaqmémié\”’qmml,%ewm'?msj‘ (Pricing Strategy)

31nHadasIzsinu ulag9e (Willingness to Pay) wuindnaulvgjve sy nou
WUUEOUNNY (85.72%) BudTersssudumdnvulusedu Wiy 200 vw/au wasneu 53.57%
BuRT18AA9NT5U Workshop DIY 7933 151 — 300 U/Aanssu wena Nl dmuufining
vioufiesin (1w + Aanssu + 899113) NuAIBE1e 92.86% nszaneiieglugie laitiu 500
v (Ldifiu 350 v = 46.43% wag 351-500 UM = 46.43%)

Poyasinaraunsatllimunnagnslasaienandandyduaiauduinnssuguam
“ 16 2 Uwuunan

2.3.1 Standard Package (31A1 350 UW/Aw): ATBUARNANUIYY dauayulng + TECRH
aunn 1w + Aanssu DIY mldayulnadesiu iiefsmandutinGeu dndnw wasinvieaiien
vl

2.3.2 Premium Wellness Package (511 490 — 500 UM/A1): ATOUARNANT1YY +
ensd1v + A9n33U Workshop DIY REASTIZUAIN + gao1sguamiuguuy (Healthy

[

Meal Set) iiesassunguinvieuieudiaunmuaznauaseuandmastog iy
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msmliulasanisluass ladnsusediunaannunsnsgidnsinlasems aunseasuneg

[
Yo a

nsuseiiiulanadl
funsEnausH ALade AUNNY
1. ilomlunsiineusunssiuinguszasd 4.41 QHh)
2. ANUANEEN ST EEIATIUNSHNDUSY 4.35 AN
3. ANUMINEANYRIIULUULAIINSHNaUTY 4.58 AN
4. AN MVBALBNATUTENBUNTHNBUTY 4.65 AN
5. vdngnaiBesiueenisSeuduarianniinusinuasng 4.76 AN
6. Mmsthanuianlasisiuldnienisinunas 4.69 fan
AIUININS -
1. amuansalunisenenen/deans/audl 4.57 AN
2. M3BsERUUSSEeLHemldRsUAIY 4.67 AN
3. MsWlalenalidnanuuaruaniAuAnLiy 4.45 AU
4. Msneumadlinsauseiuiasdaau 4.69 AU
5. lanuunzanunn/dey Wiadla 4.76 AN
Fuaruianudilefildzuanmsineusy -
1. anusneuiineusy 4.35 AN
2. ANUIVAINTSRnausy 4.80 AN
Ay 4.59 Aun
SouazvasAUNInala 91.18
nswlanMURLNEALREY
Anade AUNRUY Aaae AUNRUY
4.21 - 5.00 AN 3.41 - 4.20 A
2.61 - 3.40 Uunan 1.81 - 2.60 nala
1.00 - 1.80 AaaUTuUe
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Msanddenaz i lUdUselowd

Fonguiamiagueu ad Ingd easuniia vhsu
i0e.60.vial. 7. Auariiiiess
dunaudane Jminigessng

Geu  Udansensnmsgaudinw memand Jeuazuinngsu

sl dinnuudansensrnisgaudne Ineimans Iseuazuinnssu Sy Addn
welulaBiederne lddidulassmsduaiumsininemans maluladuasuinanssy weifiudnenm
nManAnuaziassgaguey edmanuideuasiauiduingrmans maluladuasuinnssu lu
femen Usiwy iiwdnenwliudyumy Jamiagumy fUssneunis ngunuasng tu

i usenivndnd Juty JonquiamAsgueu Bad Ingd eesuniia vy
wazaudnngu/gury $1u... 10....Auldsunsaeneamalulad  ssdmuiAuInemans
wielilauazuianssy fillszyldinnm o Sovinalulad/osiaug)

wialulad/owrnug

navassldesdanug/imalulad
(Rusels ans1e9ne inmsgi Bu )

ol

fATES

sesiunrsvenasuwuunilsulydldosiadiusazasaaould

l3anTanwdesaanels (Bio-based Packaging)

PY 9 ¢ o oo v Vo e w
WU MENYETEINaN (Green .Image).h NUNGRNTN

Saa w

Imallad ddalunisinnzdngdnssuduilaauaysin
nsaaneaulay

iuganIauaEYE B IR0 HI TR ea el

ldunannoin BCG Network 1 auinnasng Hulizy uay

dnvissfieraunm
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